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Background & Objectives from symantec

For the second year, Harris Interactive conducted the

survey among online users (including adults and children)
acrossl2 countries: Australia, Brazil, Canada, China, France, Germany,
India, Italy, Japan, Sweden, U.K., U.S.

Key objectives of this study were to:
Measure the activities of online consumers (both adults and children);
Examine how these activities relate
Uncover perceptions of online confidence and Internet safety; and
Evaluate how online users protect themselves from security threats.
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MethOdOlOgy from symantec

Harris Interactive conducted a 15-minute custom online survey among adults
(age 18+), along side a 5-minute online survey among children (age 8-17) who
spend at least one hour online each month.

The survey was conducted in 12 countries (Australia, Brazil, Canada, China,
France, Germany, India, Italy, Japan, Sweden, United Kingdom, United States).

The survey was conducted in the primary language of each country

Questions asked were identical across all countries, with some overlap between the adult and
children surveys

Interviews were conducted in November and December 2008

The margin of error for the total sample of adults (N=6,427) is + 1.2% at the 95% level of
confidence.

The margin of error for the total sample of parents, defined as parents with kids age 8-17,
(N=1,297) is + 2.7% at the 95% level of confidence.

The margin of error for the total sample of children (N=2,614) is + 1.9% at the 95% level of
confidence.

Of note: a benchmark study was conducted by Harris Interactive from November
27,2007 17 December 13, 2007 among adults and children in Australia, Brazil,
China, France, Germany, Japan, U.K., U.S. (N=4,687).
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Exec utive SU mm ary from symantec

Can Technology Buy You Love?

Adults globally view the Internet as a means to improve their relationships with others, including their
family. Beyond email, adults and kids are tapping into a variety of new technologiesto help stay
connected.

And, newer technologies such as IM, social networking and texting are even being used to
strengthen generational bonds to keep kids, parents and grandparents connected

Do You Know Where Your Kids AreéOnline?

Parents worldwide agree that it is their responsibility to keep their kids safe online and the majority of
parents are talking to their kids about online safety

However, many parents also face challenges associated with monitoring online behaviors including
underestimating the amount of time their child spends online, lack of parenting precedent and kids
going online outside of the home.

So You Think Youdre Secure?

There is a disconnect globally between adultsod

While most adults report knowing how to stay safe, many take actions that put them at risk such as
failure to back up files, maintaining unsafe passwords and lack of security software.



Norton

from symantec

I Can Technology Buy
You Love?
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Can Technology Buy You Love? WO SyRPREC

Thelnternet is a catalyst for offline relationships

A majority (58%) of adults worldwide have made friends via the Internet ; the average number of online
friends is 41

And three-quarters (74%) of adults globally have met an online friend in person
Further, half (56%) have used the Internet to reconnect with an old friend

ThelInternet is keeping more people connected than ever before
Over two-thirds (68%) of people worldwide believe that the Internet improves relationships
Further, 45% say that the Internet has improved their relationship with their family

Many adults are tapping into new technologies
One half (49%) of adults participate in social networking
And 42% use webcams to speak with friends and family

E-Families are tech-savvy and eager to improve their skills
E-Families spend approximately 51 more hours/month online than disconnected families*

They also have better knowledge of computers than
likely to like learning about new technologies (100% vs. 51%)

New technologies are helping to close the generation gap
Over 80% of adults say they use cell phones, text messaging, email, or instant messaging to stay in touch
with friends, around two-thirds use these communications tools to stay in touch with their spouses and
parents, and more than one-half do so with their children
Nearly one-in-ten (7%) kids are using new technologies (IM, social networking, texting) to connect with their
grandparent s, and a qfriendinge rt {i5%) p @rf e kti sl so ralrien di

*E-Families are defined as adults interested and knowledgeable about the Internet and online communication tools, who are also satisfied
with their family relationships. Disconnected families are defined as those with weak family ties T online or offline



A majority of adults globally have made friends on NOrton‘

the Internet from symantec
soves adults globally have
e an average of
oo 41 online
60% - o8% friends
40% -
20% -
0% |

Have you ever made any friends online?

Q1405[adult] Have you ever made any friends online?
Q1410 [adult] How many online friends do you have?



Adults in developing nations are more likely to have NQrtOn'

: : from symantec
made online friends
friends
Total 58 41
China 56
India 83 43
Brazil 82 O Highest
Germany 54 20 O Lowest
Italy 53 35
Australia 49 34
Sweden 48 41
UK 43 23
us 40
Japan 38 17
Canada @ 46
France 32 28

Q1405[adult] Have you ever made any friends online?
Q1410 [adult] How many online friends do you have?



Three-quarters of adults globally have taken their fNOrtOn"
. : . rom symantec
Internet friendships offline

4% of adults worldwide have met their
online friends In person

Adults worldwide
have met an
average of 13
online friends In
person

Q1415 [adult] Of the online friends you have, how many have you metin person? 10



While Chinese adults are most likely to have met an | )
online friend in person, Brazilian adults tend to take NOrton

) : ) : from symantec
more of their Internet friendships offline

Countr | have met an online friend in Average number of online
: person (%) friends met in person

Total 74 13

China 16

Sweden 79 14

ltaly 76 10 O Highest
Brazil 74 O Lowest
France 73 8

India 72 12

Australia 72 10

Germany 72 8

usS 70 9

UK 62 10

Canada @

Japan 58 6

Q1415 [adult] Of the online friends you have, how many have you metin person?



Over half of adults worldwide have reconnected with | )
a friend onlinei more than two-thirds of adults in NOrton

i from symante
BRIC countries have done so rom symantec

| have reconnected with a long-lost friend with the help of the

Internet
100% -
83%
5006 | 78%
67%
60% . 56% 53%  53%
47%
45%, 44% 42% 41% 39%
40% -
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Q1455 [adult] I have reconnected with a long-lost friend with the help of the Internet. 12



And more than a third of adults in India have used NOrtOn
: : : : from symantec
the Internet to rekindle a romantic relationship

| rekindled a romantic relationship with the help of the Internet

100% -
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Q1455 [adult] I rekindled a romantic relationship with the help of the Internet. 13



Although a quarter of adults globally admit sharing
personal information online, those in developing
nations are more likely to do so

Norton

from symantec

| often/sometimes share a secret or something personal when |

am online

100% -
80% -
60% -
40% - 36%  35%

24% iy

0 22%  21%  20% @ 20% 17%  17%
_ 0 14% 13%
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Q1460 [adult] When you are online, how often do youé? 14



The majority of adults worldwide believe that the NOrton
) : ) from symantec
Internet improves relationships

% Agree (Strongly/Somewhat)

The Internet has made my 0
relationships better 68%

The Internet has improved my
relationship with my family 45%
overall

0% 20% 40% 60% 80% 100%

Q1450 [adult] The Internet has made my relationships better.
Q1505 [adult] The Internet has improved my relationship with my family overall.

15



Adults in developing nations are even more likely to
agree that the Internet has helped improve their
relationships

Norton

from symantec

Countr The Internet has made my The Internet has improved my
. relationships better (%) relationship with my family overall (%)

Total 68 45
India @
China 87 58
Brazil 82 54 O Highest
ltaly 72 22 O Lowest
Sweden 59 27
usS 59 47
Australia 58 42
UK 58 38
Germany 55
Canada 54 37
Japan 53 29

France 27

Q1450 [adult] The Internet has made my relationships better.
Q1505 [adult] The Internet has improved my relationship with my family overall. 16



Half of Chinese and Indian adults prefer to use the
Internet to talk about sensitive subjects with their
families

| am more willing to communicate with my family about touchy
subjects online than | would be on the phone or in person

100% -

80% -

60% - )
52% 4904

40% -
25%

20% - 16%  16%  15%  14%  13%  13% o
0
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Q1510 [adult] Which of the following statements are true about your use of the Internet?
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And social networking sites are especially popular NOrton'

: : : from symantec
among adults in India and Brazil 4
| participate in social networking sites
100% -
80% -
71%
66%
0
60% - 59% 0
49% 52%  51%  50% g9
0 0
40% - 40% 40% 390 36%
31%
- I l
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Q1425 [adult] Do you have a profile on a social networking site? 18



Four-in-ten adults globally use webcams to interact NOrtOn
with family or friends while online

100%

80%

60%

40%

20%

0%

% Agree

42%

from symantec

1 7% use a webcam at
least once a week

| have used a webcam when speaking to
family or friends over the Internet

Q1515 [adult] How often do you use webcams when speaking to family or friends over the Internet? 19
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Webcam usage is highest in China, India and Brazil PO SRR

| have used a webcam when speaking to family or friends over
the Internet

100% -
More than one-third of Brazilian,
80% - 74% Indian and Chinese adults use a
68%
°  66% webcam at least once a week
60% - 53%
42% 41%
40% -
i S 31% ey,
26% 249
- I I I I 1 18%
0% T T T T
> & @ A @ @ S 5
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Q1515 [adult] How often do you use webcams when speaking to family or friends over the Internet? 20



| use a Twitter-like service

100% -
80% -
60% - 55%
50%
40% -
24% 28%
0
20% - 15% 14% 13%
0,
0% . H B 0l m =
> & W2 N @ & J @ ) >
& N S @ & D & S S & N S

Q1440 [adult] Do you have or use a service that allows you to send short text messages or updates to multiple people at
onetime (like Twitter)? 21
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. : : from symantec
E-Families tend to spend more time online '

E-Families globally spend an average

of 124 hours per month online,
approximately 51 more hours than
disconnected families do*

Adults worldwide spend
an average of 89 hours
per month online

*E-families are defined as adults interested and knowledgeable about the Internet and online communication tools, who are also satisfied

with their family relationships. Disconnected families are defined as those with weak family ties 7 online or offline

14% of adults worldwide are defined as E-Families; 47% of adults worldwide are Disconnected.

Q600 [adult] How many hours per month do you spend on the Internet or World Wide Web? 22
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The biggest difference occurs in the UK and India OO B RO

Hours Per Month Spent Online

Total 89 124 73 +51
UK 55 93 45 +48
India 87 105 64 +40
Germany 66 98 59 +39
) 56 89 50 +39
China 141 163 125 +38
Sweden 68 96 64 +32
Japan 85 106 77 +29
France 64 79 51 +28
ltaly 69 82 56 +27
Australia 93 109 84 +25
Brazil 119 118 94 +24
Canada 46 51 40 +11

The difference column shows the gap between E-Families and Disconnected behaviors
Q600 [adult] How many hours per month do you spend on the Internet or World Wide Web?



E-Family members the world over consider NOrton‘

from symantec
themselves to be tech-savvy 4
% Yes
0
| like learning about new — 100%
websites or Internet 51%
communication tools _ 63%
My knowledge of using a 5304
computer is good or excellent 0 = E-Families
D e2% pisconnected
| | | | | ® Average Adults

0% 20% 40% 60% 80% 100%

Q805 [adult] Would you consider your knowledge using a computere?
Q910 [adult] How much do you like or dislike learning about new websites or Internet communication tools? 24



The desire to learn about online innovations is NOrton
: - from symantec
universal among E-Families

| like learning about new websites or Internet communication tools

Total 68 100 51 +49
Japan 49 98 34 +64
UK 57 100 43 +57
us 56 99 45 +54
Australian 62 100 49 +51
Sweden 62 100 52 +48
Canada 64 100 54 +46
Germany 64 100 54 +46
Brazil 91 100 63 +37
France 81 100 63 +37
China 80 100 64 +36
India 90 100 68 +32
Italy 85 100 78 +22

The difference column shows the gap between E-Families and Disconnected behaviors
Q910 [adult] How much do you like or dislike learning about new websites or Internet communication tools?



The gap between E-Families and disconnected
adults is widest in China and Japan

My knowledge using a computer is good or excellent

Norton

from symantec

Total 62 90 53 +37
Japan 24 62 16 +46
China 52 84 40 +44
UK 68 95 60 +35
us 70 100 66 +34
Canada 76 100 67 +33
Australia 68 92 59 +33
Italy 73 91 59 +32
France 76 93 63 +30
Sweden 67 97 68 +29
Brazil 90 100 71 +29
Germany 71 95 69 +26
India 85 98 74 +24

The difference column shows the gap between E-Families and Disconnected behaviors

Q805

[adul t]

Woul d you

consider

your

knowl edge

using

a computer é2b



Adults the world over are using new technologies to NOrton
) ) : from symantec
help them stay in touch with their loved ones

| use cell phones, text messaging, instant messaging,
email or social networking

My friends 86%

78%

My spouse or partner

My child/children 55%

I

0% 20% 40% 60% 80% 100%

Q1305 [adult] Which of the following do you use most often to stay in touch with the following people?

27



Germans tend to be the least likely to use digital NOrton
: ; : ) from symantec
devices to stay connected with friends and family

phones, texting, I , emai soc

S
Friends (%) pz:)r(t):esre(;:) Parents (%) Child/Children (%)

Total

China 63 a7
India @ 84 @ 70

Brazil 83 68 O Highest

L t
ltaly 90 84 53 67 O owes
us 85 81 76 62

France 84 72 47 50

Canada 82 40 50
Japan 81 69 55 @

UK 79 66 48 58
Sweden 78 77 43 64
Australia 77 73 51 55

Germany @ 64 @ @

Q1820 [adult] Who do you think should have the most responsibility for protecting children online? 28



New technologies help close the generation gap Nortonm

from symantec

across the globe

32% of kids use email, cell phones, instant
messenger, social networking and texting to
stay In touch with their grandparents

And afull 25% of ki driendiagp et fiei r
parents online

Q3405 [youth] Which of the following do you use most often to stay in touch with the following people?

Q3410 [youth] Is one of your parents a contact/friend on your online profile? 29



Many kids globally use digital means to stay fNQrtn
. : rom symantec
connected with their parents and grandparents

| most often use email, cell, IM, text or One of my parents is a contact/friend

Country social networking sites to stay in on my online profile (e.g. Facebook,
touch with my grandparents (%) My Space) (%)
Total 32 25
India @ 28
Brazil 41 42
China 33 O Highest
France 30 27 Q Lowest
usS 29 @
UK 26 14
Canada 25 23
Sweden 24 16
Australia 22 20
Italy 22 34

Japan ; 2 18
Germany 26
Q3405 [youth] Which of the following do you use most often to stay in touch with the following people?
Q3410 [youth] Is one of your parents a contact/friend on your online profile? 30
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from symantec

Do You Know Where
Your Ki ds
Online?

A

31



Do You Know Where Yo Nortof
Online? from symantec

There is areal disconnect between the amount of time parents think their kids are

online and how much time theyobére actually s
Parents report that their kids spend 21.5 hours per month online when in actuality they average 39.3
hours per month online
Nearlytwo-t hi rds (62%) of adults worl dwide say that
further 51% saying theyodére fAwasting timeodo whil e

Even 38% of kids agree that theyodre wasting time onli

And many parents have caught their kids eng

approve of
One-fifth (22%) of parents have caught their child doing something they do not approve of online

|l n spite of their best efforts, many parent
90% of parents worl dwide say that i1 td6s their re
looking for shared responsibility from security companies, 39%; government, 30%; and kids
themselves, 21%)
A full 70% of parents are talking to their kids about online safety

But 33% of parents say i1itodéds hard to create rul e
were kids
However,one-f i ft h (22%) of kids go online at a frien

provide supervision, regardless of their level of comfort with this role

33% use of parental controls varies across the globe.
Compared to results of the NOLR 2008 study, use fell in the U.S., China, and Australia, however it rose in France,
Brazil, Germany and Japan.

32



There 1 s a real di sconnect bggt ween
perceptions and reality, when it comes to the time Norfon

) : : from symantec
their children spend online

Children globally say they spend an average
of 39 hoursonl i ne each mon

éeWhil e their parents
online for 21 hours each month

Q600 [youth] How many hours per month do you spend on the Internet or World Wide Web?
Q1205 [adult] How many hours per month do you think your child spends on the Internet or World Wide Web? 33



American and British kids report spending twice as
much time online as their parents think, at over 42
hours a month

e Actual Amt of Time | Amt of Time Parents Difference
y Kids Online (Hrs/Mo) | Think Kids are Online
39 21 +18

Norton

from symantec

Total

UK 44 19 +25
usS 42 18 +24
Australia 49 28 +21
France 42 23 +19
Japan 31 13 +18
Germany 35 20 +15
Brazil 70 56 +14
India 34 21 +14
Sweden 59 46 +13
ltaly 40 27 +13
Canada 42 30 +12
China 33 21 +12

The difference column shows the gap between adult perceptions and

Q600 [youth] How many hours per month do you spend on the Internet or World Wide Web?
Q1205 [parents] How many hours per month do you think your child spends on the Internet or World Wide Web? 34



How much time do you think children today spend online?

Do not spend enough
time online, 4%

Spendright ——
amount of time
online, 34%

AN

Spend too much
time online, 62%

Q1705 [adult] Which of the following best describes how much

t i m3b






